
Clinical trials & communication
Challenges and possibilitiesChallenges and possibilities



Where can communication help?

• Before the trial – recruitment 

• During the trial – retention 

• After the trial – maintenance

Who can communication help?Who can communication help?

• Patients

• Physicians/scientists 

• The pharmaceutical company



Objectives for the company before the trial

• Attract the relevant physicians/scientists

• Attract relevant patients – and only the relevant

• Build trust and positive attitudes towards the trial 

• Match expectations

• Motivate physicians/scientists



Communication before the trial 1/2

• Internal training of the medical department
� Work shop about the good patient information e.g. the patient 

information template

• Information about the trial and the possibility to participate
� Media relations

• Contact between physician/scientist and patients
� Improved patient information

• More thorough coaching of the physician/scientist about 
patient contact

� Meetings, templates for patient communication etc.



Communication before the trial 2/2

• Motivation of physician/scientist 
� Information about clinical trials as a scientific and career-wise platform

� Information about expectations for the trial, where to publish etc.

� Information about pros & cons of the drug (substance)

• Preparation of the communication department before the • Preparation of the communication department before the 
announcement and further communication

� Reactive press release and fact sheet



Example of media relations used for recruiting 
patients
• New clinical trial: 

Does one pill a day prevent 
breast cancer?

“An international study has just 
proven that one of every third proven that one of every third 
healthy woman with increased 
risk of developing breast cancer, 
will consider letting both her 
breasts be removed to avoid the 
dreaded disease. Now a test 
project about preventing breast 
cancer shall examine if one pill 
daily can prevent the 
development of breast cancer.”



Objectives during the trial

• Drop-out minimized

• Physician/scientist motivation



Communication during the trial

• Ongoing motivation of physician/scientist

� Newsletters, www etc.

• Improved communication to patients

� Newsletters, www etc.

• Information about side effects from other patients 

� Leaflet

• Consolidation of compliance

� www etc.

• Communication about importance of participation in clinical trials

� Media relations, newslettesr etc.



Example of newsletter to ensure motivation 
among physicians



Objectives after the trial

• Goodwill and experience to continue clinical trials

• Ongoing patient participation or ambassador role

• Minimize ’holes’ in attention for the patients

• Motivate physician/scientist to further cooperation



Communication after the trial

• Information to patients about results

� Meetings, newsletter

• Information about further treatment and/or contact with the 
physician – according to patients’ needs

� Letter, www etc.

• Maintenance of a safe and trustful relation 

� Follow up information, newsletter, www

• Maintenance of physician’s/scientist’s experience of the 
test as scientific and career-wise platform

� Newsletter, www etc.



An overview
– traditional communication in clinical trials

Before the trial During the trial After the trial

• Announcement
or oral recruitment

• Oral information
conversation

• Preliminary
information about
the medicine (e.g.
the patient
information leaflet)

• Possibly
information
about results

conversation

• Printed 
information-
material

• Declaration of
consent

• Possibly 
additional
material (‘Before 
you
decide’ etc.)

information leaflet)

• Study 1

• Study 2

• Study 3 etc.



An overview
– possible communication in clinical trials

Before the trial During the trial After the trial

• Announcement
or oral recruitment

• Oral information
conversation

• Printed information-

• Preliminary
information 
about
the medicine 
(e.g. the patient
information 
leaflet)

• Information to
patients about
results

• Information
about further• Printed information-

material

• Declaration of
consent

• Possibly additional
material (‘Before you
decide’ etc.)

• Better coaching
of the physician

• Information to the
communication
department

leaflet)

• Study 1, study 
2, study 3 etc.

• Ongoing
communication
to physician 
and patient

• Information 
from
patient to 
patient

• Online/web
communication 
to ensure
compliance and
motivation

about further
treatment and
contact

• General follow
up information

• Maintenance
of contact to
and motivation
of physicians



Use communication to increase the success rate...


